Econ for Kids Clubs a Banner Resource for Young Ashland-Area Entrepreneurs

By Margaret Schauer

For Ashland-area students, there’s no question that the best approach to learning economics is hands-on, especially if it involves chocolate.

“The kids love it,” says Cannonsburg Elementary School teacher Judith Nichols, referring to her students’ enthusiastic reaction to being a part of National City’s Econ for Kids Club in the school.

Nichols and fellow Cannonsburg teacher Cathy Jackson lead a combined Econ for Kids Club comprised of about 45 third, fourth and fifth graders. As part of the curriculum, they use “Chocolate Economics,” a popular, mouth-watering economic education curriculum that, through the use of candy, teaches such concepts as scarcity, opportunity cost and resources.

 The educators are two of eight Ashland-area teachers leading nine new Econ for Kids Clubs. Other participating schools include Catlettsburg Elementary School, Charles Russell Elementary School, Crabbe Elementary School and Hatcher Elementary School.

Econ for Kids Clubs, a special 10-week pullout, extension or after-school economic activity program designed for elementary students, is a creation of the Kentucky Council on Economic Education (KCEE) to meet the educational outreach needs of National City Bank. In addition to providing funding, National City Bank has 14 volunteers who help lead club meetings in the Ashland-area schools.

“Today’s young students are tomorrow’s leaders of Kentucky,” says Ron Dixon, president of National City in Ashland, “and their economic skills will go a long way in shaping the future of our state. Education of our youth is very important to National City.”

During club meetings, students engage in active learning about making choices, money management and economic literacy while working on products to market and sell for a class philanthropy project.

As an extra bonus, participating schools receive large, colorful banners denoting the schools’ status as official club members. On November 8-10, 2006, in special presentation ceremonies, the five Ashland-area schools were designated as the latest Econ for Kids “banner” schools. On hand at several of the banner presentations were National City Bank executive Joyce Helmick and National City Bank volunteers, Econ for Kids Clubs coordinator Janet Ratliff of Morehead State University’s Center for Economic Education, Morehead-area Teacher Advocate Kay Smith and KCEE Communications Director Margaret Schauer.

KCEE President Jan Mester hopes the clubs will create an atmosphere of fun and creativity while making a lasting imprint on the students. “With the program’s expansion into the Ashland region,” she says, “KCEE anticipates reaching as many students as possible with a real-life demonstration of the impact of financial literacy while engaging National City Bank professionals as role models and mentors for students, teachers and parents.” 
Adding to the fun for students are Econ for Kids Club membership cards and club incentives, while teachers receive a stipend and an orientation to the program. Under the bank’s sponsorship, KCEE provides curricula to each Econ for Kids Club school, including print materials, 22 vocabulary posters and 22 hardback children’s literature books. 

 Each club also produces a valuable byproduct: an enthusiasm for learning.

 According to Crabbe Elementary teacher Bryan Fleming, the hands-on approach to making a product helps to get students excited about their work. “It’s their product, they have the opportunity to sell it and they have knowledge about it,” he says. “I enjoy watching them show that enthusiasm. They like to explain [their product] to me or their classmates—it’s hard for them to contain [their enthusiasm].”

Charles Russell Elementary teacher Amanda Hood agrees, adding that since her club is doing a community service project, she hopes her students take into account how much they have going for them.

“They are a giving group,” she says, “and I hope they see that part of it, too—the philanthropy part.”

Hood also wants her students to realize they have choices as consumers, that some products are as good as others. “We talked about that at the beginning, about having choices and trying to understand that even though they can’t get that first thing they wanted, they have other choices out there.”

Like Hood, Fleming expresses the desire for his students to become more interested in the world of economics.

“I want them to have a better knowledge of not only personal economics, but also a better understanding of what goes on … whether they like it or not, they are directly affected by any economic problems in the home. I want them to know how to use a checking account … and I also want them to have the knowledge to be able to speak up to their parents [about finances].”

Econ for Kids Clubs have a successful history in Kentucky. The clubs were originally piloted for National City in the Manchester, London, Corbin, Barbourville and Middlesboro areas of Kentucky in 2004.

Myra Robertson, the Director of Student Achievement for the Ashland Independent School District, is happy to have the Econ for Kids Club program extend into her school district.

“We're pleased because of the tremendous support the clubs offer to the Program of Studies … and the manner in which the clubs build self-esteem within the students by providing solid skills for decision making, working as team members and taking responsibility for one's actions.” 
